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Somewhere along the way, "community" became the word we put on everything: brunches, day
parties, panels, retreats, markets. Sometimes it's true. Sometimes it's a ticketed experience wearing
community's clothes, and the women who came can feel the difference before the first speaker
starts.

This guide isn't here to judge your goal. It's here to help you name it, so your pricing, your language,
and your guest's experience all tell the same story.

P R O F I T  I S  N O T  A  B E T R A Y A L .
P R E T E N D I N G  I S .

Community-first

The purpose: 
Connection, care, and access. Money covers costs; anything extra goes back in.

What it looks like, honestly: 
Free or low-cost entry. Sliding scale. More programming than product. Breaking even feels
like success.

B E F O R E  Y O U  B E G I N

Capital-first

The purpose: 
Revenue, profit, business growth. That is allowed.

What it looks like, honestly: 
Premium price, premium experience. Clear value for the ticket. No pretending the proceeds
are something they're not.

Community + Capital

The purpose: 
Something sustainable that serves people and pays the builder.

What it looks like, honestly: 
Transparent about what tickets fund. Access built in. The host is paid, and says so.











97.7% of polled attendees reported feeling that
meaningful connections were made.

86.4% of polled attendees reported feeling that
the event emphasized mental health and
wellness.

FOR MORE INFORMATION, EMAIL US AT: INFO@BLACKGIRLPICNIC.COM
WWW.BLACKGIRLPICNIC.COM

In 2021, Torie Anderson-Lloyd sought connection after
the isolation of the pandemic. When friends declined her
picnic invitation, she turned to Facebook, inviting
strangers. To her surprise, 60 women showed up,
sparking a movement.

Black Girl Picnic is now a platform for Black women in
Detroit to connect, grow, and thrive. Our annual summer
picnic is a vibrant celebration of Black womanhood, filled
with food, music, games, and laughter. It’s a testament to
the magic and strength of Detroit’s Black women.

Join us as we continue to empower and uplift our
community.

OUR STORY OUR MISSION

OUR IMPACT

The mission of BLK GRL Conglomerate, a 501(c)(3)
Organization is to develop culturally affirming
programs that emphasize wellness and literacy. 
 The Black Girl Picnic is a space where rest and
relaxation is a reality. We encourage black women to
remove their "capes" and simply exist.

We aim to foster positivity, unity and love, and to
empower and uplift our community by providing a
space where all are heard, valued and seen.

1007  tickets sold to the 2025 Black Girl Picnic

Millennials: 40% of attendees
Gen X: 25% of attendees
Gen Z: 25 % of attendees
Baby Boomers: Less than 10% of attendeesMEET THE ORGANIZER 

Torie Anderson-Lloyd is the visionary organizer behind the
Black Girl Picnic, an empowering community gathering
dedicated to celebrating and uplifting Black women in Detroit.
As a DPSCD educator and community advocate, Torie is deeply
committed to fostering spaces that promote wellness, literacy,
and cultural affirmation. With a passion for building
connections and driving impactful change, she combines her
expertise in education with her dedication to advocacy, creating
programs and initiatives that inspire and transform lives.

SCAN ME


